Optimising 
performance 
and fuelling 
growth 


Enrique Patrickson 
Chief Financial Officer 
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Highlights 


Group revenue development 


Group net sales Group net sales 
(%, Q3 2022) (bnSEK) 


+30% 
(+25% organic) 
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a viaolay MÁ Linear subscription & other HA Advertising 


Group profit development 


Operating income before ACI & IAC 
|) Nordic (mSEK) 


International 
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Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022 Q2 2022 Q3 2022 


Q4 2022 
outlook 


~20% organic growth 
<=8.8% EBIT-margin 
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Discontinued 
distribution 
agreement 


2022 
Previous 
guidance 


Nordic EBIT before ACI & IAC (illustrative) 
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Softer 
ad markets 


Lower premium 
D2C subscriber 


Nordic 2022 full-year outlook 


~10% organic growth 
~7% EBIT margin 


Savings 


202 
Updated 
guidance 


Proactively adapting to 
new circumstances 


( j o Premier Sports accelerating UK launch 
© Pricing power 
O Cost-savings programme 


Currency impact 


Better-than-expected Netherlands launch 
EBIT impact of -350 mSEK YoY in 2023 alone p 


Softer ad markets 


Discontinued distribution agreement 


Slower-than-expected Norway growth 
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Near-term outlook 


2025 outlook 
Group organic sales growth ~24-26% (excl. FX and Premier Sports) 
Nordic sales growth -12-15% 


VEE TIERE ~9 million subscribers by end of 2023 
play su of which ~5m Nordics and ~4m International 
Nordics: -1.2-1.35 bnSEK 


EBIT (excl. ACI & IAC) International: Loss of ~1.0-1.1 bnSEK 


Change in working capital Approximately -2.0 bnSEK 


Key drivers for next year 


Nordic EBIT before ACI & IAC (illustrative) ~12-15% organic growth 
-1.2-1.35 bnSEK EBIT 


~10% organic growth 
~7% EBIT -margin 
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Lower-than-expected 
mix effect Discontinued 
distribution 
agreement 
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Steadily improving margins 


Nordic 2023 EBIT margin trajectory (illustrative) 


FY 2022 
Nordic EBIT 
margin 


-3-4% 


Q4 2022 nl 29/5 AZ 207.5 


Key levers for 2025 cost efficiency 


A predictable cost base 


Indicative share of Group OpEx (96) 


Other ' 


O Sports: 


Majority of contracts locked in over multi-year periods 
Tech 


Acquired content: 


Sales & 
Marketing 


Largest deals are locked in until 2025 


jx Originals: 
Content ** High visibility as amortised over 6 years 


11 1) Includes G&A, Studios & other COGS 


Pricing power 


Yearly price increase Nordic partner sales Price increases 2022 
(2019-2022, avg. per annum.) (202020226 iy) 
TM TMS Premium sports package +86% in Q3 


Medium tier package +6% in Q3 


Basic tier package +8% in Q2 


+6% +7% 


+6% +10% 


Premium sports package +22% in Q4 


Medium tier package +15% in Q4 


+5% +25% 


Premium sports package +14% in Q1 


O O 
+9% +5% 2020 2021 2022 Q3, LTM 


Value for money 


Viaplay price comparison 
(SEK) 


Viaplay Total 
2 One month, incl. sport 


Viaplay Film & Series 
viaplay 


One month 


129 


n I | One movie ticket 


E fi One pizza & one beer 


One theatre ticket 
5 
Q Lf 


O 


500 


Family ticket to 
one football game 


109/919 


Focusing on core 


| 2020 | 2021 | 2022 | Future 


October 2022 Streamline and divest 


non-core assets 
PREMIER az while investing 


SPORTS 1N in core assets 


Continuing 


allente 


PREMIER sz 
SPORTS 1N 


> viaplay | select 


> viaplay | select 


Cash flows deployed to international expansion in select markets 


Great platform to expedite path to profitability 


Fast monetization of our valuable content 


Circumstances have changed. Hold back any further investments 


Focus on Viaplay Select monetization 


… impacts net working capital 


Approx. changes in net working capital 


bnSEK in 2022 


bnSEK in 2023 
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Raised 4.35 bnSEK of equity financing 
in February 2021 


Received 595 mSEK from Danish 
court settlement 


Allente dividend payments of - 400 mSEK per 
annum (- 3500 mSEK in 2022) 


Investment in expansion 


Nordics: Rising profits & margins 


International: Positive result in 2024 


Group free cash flow generation in 2024 


Financing profile 


Total borrowings 


5,400 mSEK 


Cash & equivalents 


5,165 mSEK 


Net debt (incl. net lease liabilities) 


546 mSEK (1.2x LTM EBITDA) 


Leverage policy 


<2.5x Net Debt/LTM EBITDA including leases 


Importance of culture, purpose & values 


Group organic sales growth 


Near-term outlook 


2022 outlook 


2023 outlook 


~20% 


Nordic sales growth 


~10% 


~24-26% (excl. FX and Premier Sports) 


AZS 


Viaplay subscribers 


EBIT (excl. ACI & IAC) 


~7.3 million subscribers by end of 2022 
of which -4.6m Nordics and -2.7m International 


Nordics: ~7% margin 


~9 million subscribers by end of 2023 
of which ~5m Nordics and 
~4m International 


Nordics: ~1.2-1.35 bnSEK 


International: Loss of -1.35 bnSEK International: Loss of -1.0-1.1 bnSEK 


Change in working capital 


Approximately -3.2 bnSEK Approximately -2.0 bnSEK 


Leverage policy ” 


<2.5x Net Debt/LTM EBITDA including leases 


20 1) Based on trailing twelve month adjusted EBITDA including leases. Viaplay Group's leverage may exceed these levels temporarily from time to time 


Long-term outlook 


<o> Long-term outlook 


Group sales growth” ~16-19% CAGR 2020-25 
Nordic sales growth ~10-12% CAGR 2020-25 
Viaplay subscribers ~12 million subscribers by end of 2025 


~13% Group margin for 2025 with positive result for International operations already in 2024 


EBIT (excl. ACI & IAC) ~20% long-term margin for Nordic operations 
~25% long-term margin for International operations 


Leverage policy? <2.5x Net Debt/LTM EBITDA including leases 


21 1) Based on 2020 Group revenues excluding the contribution from the deconsolidated Viasat Consumer business and the subsequently divested Studio operations, and including the contribution from the consolidation of 
Premier Sports business from Q4 2022 
2) Based on trailing twelve month adjusted EBITDA including leases. Viaplay Group’s leverage may exceed these levels temporarily from time to time 
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Fully funded Clear plan 

for expansion to manage 
challenges 


Line of sight for 
majority of costs 


Proactively 
aligning portfolio 
for streaming 
future 


© 


Long term 
strategic 
objectives intact 


